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1. Introduction First-level Heading (Times New Roman, 14, Bold)
A section dedicated to the significant literature resources, consulted or employed, that contributed to the study. 
Body text: Times New Roman, 12pt, with the first line of each paragraph indented by 1 character. (This applies to all following sections as well.)

2. Literature Review
A section dedicated to the significant literature resources, consulted or employed, that contributed to the study. 
(Each section ends with a blank line) 
2.2 Literature Review Second-level Heading (Times New Roman, 13, Bold)
The research method explains the implementation methods employed in the study. The method is described clearly and in detail [Times New Roman 12 font, normal]
(Each section ends with a blank line)   
2.2 Literature Review  Third-level Heading (Times New Roman, 13, Bold)
The research method explains the implementation methods employed in the study. The method is described clearly and in detail [Times New Roman 12 font, normal]

3. Methodology and Procedures
The research method explains the implementation methods employed in the study. The method is described clearly and in detail [Times New Roman 12 font, normal]

4. Results and Discussion
Explain the results of the research in the form of problem-solving analyzed using relevant theories. The results of the study also revealed the findings of the research. Discussion is accompanied by logical arguments by linking the results of research with theory, the results of other studies.


Table 1.1: Table Title (Times New Roman, 12)
	Head 1
	Head 2
	Head 3

	Sample
	Value 1
	Value 2

	Sample
	Value 1
	Value 2


Source: [Details] (Times New Roman,11)
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AI 生成的内容可能不正确。]
Figure 1.1: Figure Title (Times New Roman, 11, Italic)


5. Conclusion and Suggestion
Conclusions contain a summary of the results of the research and discussion. Conclusions are research findings in the form of answers to the formulation of research problems or research objectives and research hypotheses. Conclusions are explained briefly and clearly. The suggestion section describes the application or development of science. Conclusions and suggestions do not use points or numbering but are described in one paragraph. [Times New Roman 12 font, normal]
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